Summer Field School [Hybrid] on

Mountain Ecosystems & Resources
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Issue

Target
Audience

Advocacy

Action Goal
Plan L




Specific Measurable Attainable

Realistic Time Specific




Elements of the
strategy

 Audience

e Omni media

* Platform selection
* Digital marketing




* Participatory
Approach

e Data Analytics

* Flexibility

*Integration




Collaboration

Social media collaboration tools
Seamless workflow

Centralized platform
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Individual




'Policy

Regulatory

Practice
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Authenticity Spirit

Agency

Transparency Commitment






Thank You

Dr M. Abdul Samad lbrahim

Ex- Additional Director

Electronic Media Production Center (EMPC, IGNOU)
& Former Member Board of Management

Indira Gandhi National Open University

New Delhi, India



