Title: Responsible rural tourism (RRT) a key for sustainable mountain development

Lead: Mountain ecosystem are important for the different ecosystem services they provide. But livelihoods
options in the mountains are limited. Mountain tourism accounts to almost 20% of world tourism and there is
immense scope of developing sustainable tourism in the mountains. Responsible rural tourism is one such area
to be developed for the improvement of livelihoods of the mountain communities. An effort in this regard has
been taken in Indian Himalaya which is described in this chapter.

Life in the mountains is difficult as people have limited
landholdings, there is scarcity of water, job opportunities as a
result of which people have to migrate from the rural villages
to earn the livelihoods for their families. On the other hand,
mountains are blessed with aesthetic value i.e., glaciers, lakes,
rivers, waterfalls, pasture lands, and also with rich cultural
heritage which can be good prospects for tourism. Many of
the mountain rural areas are untouched from tourism which
can be developed as rural tourism destinations. Considering
rural tourism as the livelihood option for the mountain \

communities and also as a strategy for climate change R el < : Lo
adaptation, CHINAR (NGO in Indian Himalaya, a member of 0Ursm site Liti village in Uttarakhand, India
Mountain Partnership) started a new rural tourism destination in the upper area of Bageshwar district from Liti
village till Gogina and Namik in Pithoragarh district in India in 2017. This is a stretch of 25 km. CHINAR has been
working on other social issues with the community but as agriculture land is marginal (less than 0.5 acres),
therefore, tourism has the potential to be one of the best livelihoods opportunity for the communities if
developed and marketed properly.

Community homestays have been developed with community participation without any external funding where
interested families were guided to develop one of their extra room for tourists by getting clean bedding and
toilet without putting much financial burden on them. Apart from home stays, camping, trekking, bird watching,
mountain biking and hiking are being promoted in the area. The main objective was to improve the livelihoods
of the communities; minimize migration and promote the cultural and ecological heritage of Himalaya. The
number of visitors has improved over the period of time thus bringing better income. Within two years of
implementation, the initiatives brought some tangible results in the area. Income of households involved in the
tourism activity has increased, there have been cases of reverse migration, some households have bought cows
from the income, paid their children tuition fee, constructed water tank for water storage. The living condition
of the families and sanitation facilities have improved due to tourism initiatives. This type of tourism is also
helping in connecting tourists with nature, mountain culture and also in conservation of farm biodiversity as
community are serving their traditional food to the customers and also as adaptation to climate change by
diversifying the income opportunities for the mountain farmers.

The promotion of community based responsible tourism in the area was started from mid-2017. Marketing was
a big challenge as it was a new site and very remote. In December 2017 we celebrated International Mountain
Day (IMD) on 11th to popularize this as a new tourist destination . IMD was promoted by Mountain Partnership
of FAO (Food & Agriculture Organization) of the United Nations and supported by Uttarakhand Tourism
Development Board.
In order to promote this new destination CHINAR has been using social media. Tie ups up with travel agents who
bring their foreign tourists to these villages . It is also being linked to volunteering and education for which
collaborations with Xavier School of Sustainability, Xavier Bhubaneswar and Wipro Foundation have been done.
Students come for 1-2 months internships with CHINAR to work on environmental and social issues and stay



with farmers in these home stays for 1-2 months and pay for their stay and food. They help farmers in developing

home stays and marketing of home stays, camping site and
traditional food products.
This is an integrated project for improving the livelihoods of the
community. On one hand its generating income from tourism and
on the other hand other community members are earning by
marketing handicrafts and food items like kidney beans (rajma),
lentils, spices and ghee (clarified butter). There were few home stay
owners who started earning more than $ 1,000 per year in
2019CHINAR is organizing the farmers and forming their Tourism
Committee. The first committee has been formed at Liti village.
This area is now a new tourist destination for tourists which is
improving the livelihoods of the rural mountain communities and
minimizing migration and increasing inward migration and
contributing to SDG's like SDG # 1 (No Poverty); 2 (Zero Hunger); 3
(Good Health & Well Being); 8 (Decent Work & Economic Growth);
10 (Reduce Inequalities); 12 (Responsible Consumption &
Production); 13 (Climate Action); and 15 (Life on Land).

“Tourism helped me and my family
in many ways. With the help of
money earned from tourism, |
bought a cow, built one room and a
water tank. | also paid the fee of my
children and fixed some money in
the bank. | think homestay tourism
can stop migration from mountains
and give us better livelihoods”

Laxman Singh Koranga, Homestay owner,
Liti village

@CHINAR stock: A group of foreign tourists participating in local cultural dance

CHINAR received Himalayan Tourism Award by UNDP, State Tourism Development Board and PHD Chambers of
Commerce for starting this new site in Himalaya. The lessons learnt from these initiatives are:

o People are willing to explore off-beat destinations, but they need options;
e Homestays are for long term stay (more than a week), therefore, we need to train the community to
take the tourists for hiking, trekking, show them places of interest i.e., traditional watermills, bee

keeping, etc;

e Community need support in developing their toilets and basic amenities like bedding, clean water;
e  Marketing of these off-beat destinations is required to attract the tourists;
e Maintaining records of tourists and taking feedbacks on a register helps other tourists and also in

maintenance of data;

e Marking the homestays on google map helps tourists to locate homestays in off-beat destinations and

reach easily;

e Capacity development training is required for communities on basics of hygiene, cooking and serving;



e  Rural tourism can be a game changer if integrated with other elements like cultural, agriculture, flora
and fauna;
e Rural tourism can minimize migration and can be instrumental in reverse migration;

CHINAR is now planning to replicate the model in other adjoining villages and start Health & Wellness and
Spiritual Tourism in the area by integrating yoga and meditation by training the youths of these villages. Nature
tourism is also being planned with other agencies.
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